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Activating the urban environment =
is the result of multiple events

Event Urban development

"Event — is a point in space-time, which is determined by the position in space and time"
(Stephen Hawking. Brief History of Time. Glossary)
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Social events Intellectual (Media) events

— real urban events — media produced and an-
nounced events (inter-net, TV,
radio)
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Social events Media events
the 9th of May, Victory Day, S-Pb festival Nikola-Lenivets, Nikola-lenivets village
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The Media of the Metapolis
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SOCIAL EVENT SPACE
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u building, reconstruction, results of auctions




Reshetnikova Tatiana EVENT AS A TOOL TO URBAN ACTIVATE

SOCIAL EVENT SPACE
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SOCIAL ACTIVE ZONES

ZONE 1 _ Vasilievsky Island
ZONE 2 _ Nevsky Avenue

ZONE 3 _ Sennaya Square
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ZONE 1 _ Vasilievsky Island

6-7 LINES
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ZONE 1 _ Vasilievsky Island

6-7 LINES
URBAN PARAMETERS OF THE PLACE

. paving

. grafhiti

. benches design
e S | . green zone

CINGDR 4 KAMHS 155 P TR . fountain
/"‘n}-;wpfwlﬂ‘“/’ o A =

cyBeHmnL T E

. urban art

- cafe  function
. retail

. educational, religious buildings
. sightseeing

. subway, bus, tram, trolley traffic
. pedestrian line

. informal communication communication
. various social stratum
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ZONE 1 _ Vasilievsky Island
6-7 LINES

ACTIVISATION OF SOCIAL ACTIVE ZONE 1

building, reconstruction, results of auctions

wi-f1 zones
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ZONE 2 _ Nevsky Avenue

AERIAL VIEW SOCIAL ACTIVE ZONE 2




The Media of the Metapolis Reshetnikova Tatiana EVENT AS A TOOL TO URBAN ACTIVATE
ZONE 2 _ Nevsky Avenue

URBAN PARAMETERS OF THE PLACE

. paving

. graffiti

. benches design
. green zone

. fountain

. urban art

. cafe .

retail  function

. office, religious buildings
. sightseeing

. festival line, meeting

. the main city avenue

. subway, bus, trolley traffic
. pedestrian line

. informal communication ) )
. various social stratum COMmunication

T,
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ZONE 2 _ Nevsky Avenue

ACTIVISATION OF SOCIAL ACTIVE ZONE 2

building, reconstruction, results of auctions
building, reconstruction, results of auctions

wi-f1 zones
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AERIAL VIEW SOCIAL ACTIVE ZONE 3
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ZONE 3 _ Sennaya Square
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ZONE 3 _ Sennaya Square

. paving URBAN PARAMETERS OF THE PLACE

. grafhti

. benches design
. green zone

. fountain

. urban art

. cafe

. retail, moll  function
. office buildings

. sightseeing

. meeting

. subway, bus, trolley traffic
. pedestrian line

. informal communication ) )
. various social stratum €OMMunNIication
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ACTIVISATION OF SOCIAL ACTIVE ZONE 3
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ZONE 3 _ Sennaya Square

- building, reconstruction, results of auctions

building, reconstruction, results of auctions

wi-f1 zones

20



¥ \
\

The Media of the Metapolis

/i
y
7

/

_ Reshetnikova Tatiana EVENT AS A TOOL TO URBAN ACTIVATE

THEATRE
CAFE

GALLERY
MUSEUM  WI-FT AERALY
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Culture and entertainment agencies attendance in Saint-Petersburg
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Culture and entertainment agencies attendance in Russia
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theatre

cinema,

theatre and internet spots

cinema,
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gallery, museum

gallery, museum and internet spots
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MULTIFUNCTIONAL ART SPACE

THEATRE
CAFE

GALLERY
MUSEUM = WI-F1 ABRARY

- ZONE 1 _ Loft Project ETAGI

—® ZONE 2 _TKACHI
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ZONE 1 _ Loft Project ETAGI
AERIAL VIEW MEDIA ACTIVE ZONE 1 http://www.loftprojectetagi.ru/
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ZONE 1 _ Loft Project ETAGI
URBAN PARAMETERS OF THE PLACE

. street art

. grafhiti

. ‘underground’ atmosphere ,

. urban art esign

,,,,,,, . renovated building
= ] | h——— , . cafe
R W B Gl » . retail
- i T 7 ‘ ~ - hostel  function
. exibition
. meeting, projects, lections
. workshop

_« 8- . subway, bus, trolley traffic
, ¢ - pedestrian line

. informal communication communication
. young, creative class, families - social stratum
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ZONE 1 _ Loft Project ETAGI

ACTIVISATION OF MEDIA ACTIVE ZONE 1

building, reconstruction, results of auctions
building, reconstruction, results of auctions

wi-fl zones
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AERIAL VIEW MEDIA ACTIVE ZONE 1
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ZONE 2 _ creative space TKACHI

http://tkachi.com/
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ZONE 2 _ creative space TKACHI

URBAN PARAMETERS OF THE PLACE

. ‘underground’ atmosphere

. urban art design
. renovated building

. exibition
- projects, lections, defilef ;1\ ction
. workshop

ALAa gy,

. bus, trolley traffic

. informal cor?lmumcatlon. | _ communication
. young, creative class, families - social stratum
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ZONE 2 _ creative space TKACHI

ACTIVISATION OF MEDIA ACTIVE ZONE 2

building, reconstruction, results of auctions

building, reconstruction, results of auctions
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The number of the Internet users
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The greater the number of events — the greater the updated
physical shell of the city.

The better event — the better the environment

connected with urban space
involves various social stratum
ecological

creative

happened regularly
multifunctional

memorable
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CONCLUSION

CREATE AN EVENT!

DEVELOP YOUR CITY!

the last slide - THANK YOU FOR YOUR ATTENTION : )
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